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Promote content with exceptional 
clarity in any storefront window
• Ultra-high brightness emphasizing content, 

regardless of the lighting conditions

• Slim and contemporary design that seamlessly 
integrates into any display window

• Easy content management with a built-in 
management solution

OM55N-D  |  Dual-sided signage
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It’s absolutely extraor-
dinary how stadiums are 
being re-engineered to 
become paragons of AV 
excellence using virtually 
every aspect of technol-
ogy our industry can 
muster. 

Stadiums are symbols of national or civic 
pride but with a commercial sensibility to 
recoup the millions poured into them. 

In short, stadiums are becoming big busi-
ness, relying on the latest audio and visual 
technology to lure fans away from the 
comfort of their own homes, big TVs and 

surround sound. 
Even though there’s nothing quite like a 

live sports or entertainment event, as home 
entertainment systems have become ever 
more elaborate, so fans can watch the action 
from every conceivable angle in ultra-high 

also raised the bar considerably. 
The promise of a pie, a pint and a good 

singsong in the stands just isn’t enough 
anymore. 

The conventional stadium is having to up 
its game. It’s become increasingly impor-

services from new, ‘smart’ state-of-the-art 

stadiums now being designed to dramati-
cally improve the fan experience.

Let’s be honest, sport is a highly com-

of play. Smart stadiums represent a huge 
growth opportunity for the AV industry.

Clive Couldwell, Editor
AV Magazine, avinteractive.com
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ABOUT MIDWICH
Established in 1979, Midwich Group is a specialist audio visual (‘AV’) distributor to the trade market, with 

Tel: +44 (0) 1379 649200
Email: info@midwich.com
www.midwich.com
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Sport is a highly competitive 

of play. Sports clubs and venues 
large and small face intense business 
pressures and stiff competition from a 
myriad other leisure activities on which 
fans could spend their time and money. 
They are therefore hungry for anything that 
will encourage fans into the stadium on 
match days, and keep them there – and 
spending – for as long as possible.

Leaving aside the thrill and atmosphere 
of actually being there, it could be argued 
that sporting events can now be best 
viewed from the comfort of our own 
homes, with expert production giving a 
close-up view of every step of the action. 
For live matches to compete, it is therefore 
becoming essential that fans do not miss 
out on the closer coverage that television 
viewing offers. To achieve this, live 
streaming on large display canvases in 
stadiums is essential, for which multiple 
cameras, displays and distribution 
systems are required. 

On a wider level, to encourage the 
audience to keep returning, an immersive 
experience must be created, and to 
achieve this AV is also key. Signage, IPTV, 
professional audio, live streaming and 
interactivity all play a part in this.

AV has already become essential for 
major sporting venues. While smaller and 

Giving you a sporting chance
medium sized stadiums may be more 
dubious about how much they can 
achieve, in fact they, too, can derive 

improve their visitors’ experience, but also 
generate revenue through advertising. We 
think the e-sports movement is a 
particularly promising market, and we 
expect to see more of these stadiums very 
soon. This will be a huge growth 
opportunity for the AV industry, because in 

SOCIAL MEDIA INTEGRATION
Another trend is further integration of 
social media and interactive features for 

play a role in the advertising platforms in 
stadiums, to achieve the best RoI for the 
stadium and its sponsors.

The two stand-out areas of AV 
technology in stadiums are LED displays 
and IPTV systems. Narrow pixel pitch LED 
offers the clear, close view that fans need 
when the action moves to the other end of 
the pitch. The resolutions we can now 
achieve on such large canvases mean that 
visitors get a great viewing experience 
regardless of their allocated seat. IPTV 
systems offer live match streams, 
advertising and revenue generation, digital 
menu boards (including EPoS and venue 
management software integration), fan 
communications and corporate box TV. 

Midwich partners with brands that have 
a wealth of experience in the sporting 
venue market, such as Tripleplay, our 
leading vendor in the IPTV space. 
Tripleplay has listened to stadiums’ 
requirements, created immersive 
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experiences through fan communications 
and interactive features, and helped 
venues to use the solution to generate 
additional income. 

We are also privileged to have several of 
the UK’s LED experts as part of our 
portfolio. Not only do we sell market-
leading brands, including Absen, Leyard 
and Samsung, but our team also has the 
specialist skill set to assist customers with 
services and support – the essential 
reliability required for any live event.

On the sound side, we work with 
Harman Audio whose brands are widely 
employed at major rock and roll concerts. 
When servicing venues of such size, where 
audio is the cornerstone of the whole 
performance, only the best is good 
enough.

END-TO-END MEDIA SOLUTION
Midwich also offers an end-to-end media 
solution for stadiums through Holdan, our 
broadcast and professional video expert, 
which is on hand to help with content 
capture requirements.

Fans now expect a physical and digital 
experience from all areas of a venue, and 
Midwich helps its customers to negotiate 
the immense choice of options the market 
offers. We listen to the experience and 

products to that brief, even if that means 
creating a solution from multiple brands. 
Our team are experts, with years of 
experience from similar projects. They 
know what works well together and how to 

ensure that the long-term experience is 
positive and delivers RoI for the customer.

With four of the brands under the 
Midwich Group umbrella working together 
here – Midwich, Holdan, PSCo and Sound 
Technology – we believe we have an 

end customer’s requirements and vision. 
The breadth of product choice available to 
us means that customers rarely need to 
compromise on what they are trying to 
create. We believe that technology should 

should have to adjust their vision merely 

to accommodate technology.
Our group companies therefore work 

closely together. Account managers and 
project managers offer a single point of 
responsibility to integrators, taking on the 
role of drawing on the vast expertise 
available from our group companies and 
reducing the demand on the integrator to 
combine the various technologies 
required.

There is everything to play for in sport 
and, with the Midwich Group, you know 

side. 

 Live streaming on large display 
canvases in stadiums is essential

Live matches now use expert TV production to give close-up views of the action on screeens

MIDWICH’S PROPOSITION
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The last decade has seen a revolution 
in stadium sound. Where fans 
10 years ago expected little more 

than to be able to hear announcements, 
commentary and the odd bit of playback 
audio, now sports arenas are moving more 
and more towards delivering multimedia 
entertainment events where the sporting 
contest is merely the centrepiece.

At Sound Technology, we have always 
worked to deliver well integrated, clear and 
coherent sound systems which comply 

we can offer performance more akin to a 
concert sound system while still achieving 
those core qualities. These uplifts deliver 
a great immersive experience for the 
crowd, and also offer the stadium greater 
opportunities to host other events such as 
concerts and American football.

Football is the biggest market at 
present, with rugby also playing a part, 
and there are also the focal arenas for 
each main UK sport, such as Wimbledon. 
An increase in interest from NFL (National 
Football League) clubs is adding an 
interesting dimension to stadiums 
previously intended for just one sport.

However, the increased importance of 

Stand and delivering audio
Sound Technology delivers well integrated, clear and coherent sound systems, says BEN TODD 

audio poses a couple of key challenges for 
the industry. The massive increase in 
transmission of audio and video across 
site-wide networks offers amazing 

versatile spaces. But the inherent issues 
of converging these technologies on to a 

greater level of consideration and testing 
than ever used to be required.

Sound Technology has many products, 
particularly in the BSS and Crown 
catalogues, which offer Dante and AES67 

Harman’s proprietary point-to-point audio 
transport, BLU link, which gives us the 

budget.

CHALLENGING STANDARDS ACHIEVED
The other big challenge facing the 
stadium market is integrating the latest 

evacuation standards elegantly into a 

considerably more challenging than the 
standards it replaces, and is not well liked 
or received in the wider entertainment 

market. Many see it as a step back rather 

increasingly a requirement so we are 
working closely with consultants and voice 

solutions.  
Arguments about whether concert-style 

valid on both sides. Where there is the 
capacity to increase NFL or non-sporting 
events (normally more relevant in 
out-of-town locations) the investment in a 
sound system that makes a stadium 
attractive to these markets can quickly 
repay itself in added revenue from extra 

a well-designed and calibrated installed 
sound system, and where this is the case, 
simply adding subs to this can give a 
massive uplift in engagement for 
entertainment audio. 

Sound Technology offers a 
comprehensive range of stadium audio 

VLA-Compact mid-format stadium line 
array are both top-of-the-line stadium 
systems. We also offer the AW (All 
Weather) and AWC (All Weather Compact) 

Croke Park, Dublin

AV MAGAZINE STADIUMS SPECIAL

Ben Todd, 
application 
engineering 
manager, 

Sound 
Technology



applications in larger stadiums. Our 
reference-grade Crown DCi amps and BSS 
processors are very popular in this 

monitoring facilities.
Looking to the future, Audinate’s Dante 

Domain Manager and its new video and 

very powerful tools in creating larger and 
more integrated AV networks using a 

Developments in stadium sound 
technology and the growing demands 

and their end customers, who need to 

At Sound Technology, we have a long 
history of offering unusually high levels of 
support for designing, optimising and 
commissioning the tried and tested 
systems that we sell. Our application team 
is here to aid the customer from the word 

provide acoustic modelling using EASE, 
system design support, assistance with 
the creation of standards-compliant 
systems, and training on the products and 
software packages that control them.

and proposed, we often work with 
integrators to provide client 
demonstrations of the equipment. And 
after the system is installed, we offer 
on-site commissioning using Smaart RTA 
software, plus general support and advice. 

Our sole aim is a system done right, and 
we will help wherever we can to ensure 
that our systems literally speak for 

requirements of compliance and client 

isolation, however, and often the sad truth 
is that much of the time and effort on 

working out how to make things work 
together at all, rather than just optimising 
the system performance.

So as video and lighting converge with 
performance audio elements and share 
the installed network infrastructure, it 
makes sense to unify these into a single 

pricing, it also ensures that the design can 

something that is elegant and logical. By 
co-operating with our partner companies 
within the Midwich group, Sound 

making this a reality. 

 well designed IP infrastructure 

SOUND TECHNOLOGY
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 Sound Technology
 Tel: +44 (0)1462 480000

 Email: info@soundtech.co.uk

 Web: www.soundtech.co.uk

CONTACTS
In 2018 TG Baker (Sound) carried out a 
full upgrade of the main sound system 
at Southampton FC’s St Mary’s Stadium 
using JBL’s purpose designed PD series 
loudspeakers, supplied by Sound Technology, 
UK and Ireland distributor of the HARMAN 
PRO brands.

The stadium’s 15-year-old speakers were 
showing their age, but the club also believed a 
better match-day experience, including better 
sound, could entice fans into the stadium 
earlier in the day.

“The JBL/Crown solution, along with 
an ASL voice alarm system, met all our 
requirements,” recalls TG Baker (Sound)’s 

project manager, Barry Paterson. “We 
evaluated various JBL loudspeaker designs 
using EASE simulation software, and Sound 

The St Mary’s system uses 22 speaker 
clusters, each comprising a pair of 
weatherised Precision Directivity PD6322/95 
WRX loudspeakers and an AE Series 
ASB6128-WRX subwoofer. Crown DCi-4 

high sections, with DCi-42400N four-channel 

subwoofers.

ST MARY’S STADIUM

tel:+44 (0)1462 480000
mailto:info@soundtech.co.uk
http://www.soundtech.co.uk/
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Football clubs today face a number of 

 

 

Giving football supporters in the stadium instant ‘TV replay’ entertainment, writes KIERON SETH

HOLDAN WORKS WITH ALL SECTORS 

ground.

Derby County’s set-up could be considered 
the gold standard for clubs looking to 
produce and deliver television-quality 
sports programming 
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website and through its app for a 
pay-per-view charge. The programming 
seeks to rival broadcast standards, with a 
full schedule of pre-game, half-time and 
full-time discussion, in-depth team 
analysis and exclusive interviews. The 
match is also shown in full, from multiple 
camera angles.

Fundamental to these new channels 
has been the advent of user-friendly, 
cost-effective production technology. One 
manufacturer that meets both 
requirements across its range is 
Blackmagic Design. A relative newcomer 
to the market, its production technology is 
designed to be highly intuitive and very 
easy to navigate, making it ideal for sports 

control and management, and very good 
picture quality, the URSA Broadcast 
system is proving exceptionally popular. 

Derby County turned to video consultant 
Peter Knowles of StvdioExpert to work in 
conjunction with Holdan to design the 

needed to achieve its goals. On Knowles’ 
advice, the core of the club’s system is a 
Blackmagic Smart Videohub SDI router to 
manage signal distribution. The production 
studio uses Blackmagic studio cameras 
and affordable LED lights from LEDGO. 
Equipment to provide high-quality match 
footage includes Blackmagic URSA 
cameras, paired with Canon zoom lenses 
to produce excellent images. An URSA with 
Teradek Bolt is also used as the wireless 
roving camera. For location programming, 
the crew uses a portable production unit 
(PPU) designed by integrator AKA 
Broadcast, which is an extremely powerful 

integrated solution for source switching 
and recording.

its local IPTV system with unique content 
and instant replays. It streams up to 16 

season and distributes the majority of 
these worldwide. Fans are being engaged 
within and beyond the stadium, new 
subscriber and pay-per-view revenues are 
coming in, and plans are in place to 
develop the TV facilities even further.

GOLD STANDARD CLUB BROADCAST
Derby County’s set-up could be 
considered the gold standard for clubs 
looking to produce and deliver television-

quality sports programming on a 
corporate budget. Fulham, Swansea City 
and many other clubs have followed suit 
and invested in live TV facilities. Their 
output, achieved with the initial advice 
and training of suppliers and the ongoing 
support of a small handful of experienced 
TV professionals, belies the fact that it is 
produced by newcomers to broadcasting.

The future is all about remote 
production. Already there are affordable, 
multi-camera production tools on the 
market such as Livestream Studio, which 
can be controlled by a producer from any 
location via a Chrome web browser. 
Camera angles and positions, camera 
switching, streaming and recording can all 
be managed remotely from another 
location with minimal bandwidth and very 
low latency.

The arrival of 8K acquisition could 
reduce the number of cameras required, 

production could automate camera 
switching. Both advances hold out the 
potential for reduced overheads and an 
even greater return on investment. 

An early challenge was getting live, pitch-side footage on to the big screen in realtime

HOLDAN
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 Holdan
 Tel: +44 (0)1457 851000

 Email: kierons@holdan.co.uk

 Web: www.holdan.co.uk
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Stadiums are some of the most 
challenging places in which to install 
precision electronic equipment, and 

a variety of factors must be considered 
when installing AV mounting solutions into 
a stadium environment.

One of the most important aspects is 
ensuring that the solution is suitable for 
outdoor or semi-outdoor use and able to 
withstand the elements.

Within our portfolio of products at 
Midwich, we offer a number of corrosion-
resistant mounting solutions that are ideal 

example is the Peerless Wind Rated 
Concrete Ceiling Tilt Mount, which is ideal 
for mounting an outdoor, high bright 
display to showcase digital signage across 

panel displays, these models are typically 
made to order and so can be 

Another important aspect to be 
considered is the security of the 
installation. With many installations being 
exposed to the general public, it is vital 
that the mounting solution offers a 

have these security features. 
For example, Chief’s outdoor range of 

wall mounts includes a padlocking feature 

Keeping your kit safe
Corrosion-resistant, anti-theft mounting solutions are Midwich’s expertise, says KANE BARKER

to prevent theft of the display. It also 

and features a weatherproof design 
including protective, outdoor-rated 

As sales of LED continue to grow and 
the technology becomes a more viable 
and cost-effective solution, the demand 
for mounting options is also growing, 
especially for pitch-side LED displays 
within stadiums. With LED cabinets and 

mounting solutions are having to adapt at 
a rapid rate, and must be more 

some scenarios.

SEAMLESS MENU BOARDS
We also see a growing trend for seamless 
menu board options for service areas 
within stadiums, especially around food 
vendors. Mounting manufacturers have 

designed products to make installation of 
these solutions possible.

Another area where we are seeing 
growth is environmental housings and 
corrosion-resistant bracketry to get digital 
signage in the rafters and the stalls. 
Peerless’s range of outdoor protective 
enclosures is ideal for this, being IP56 
rated, including shatter-proof tempered 

BRACKETS & MOUNTS

glass and available with thermostatically-
controlled cooling and heating options to 
ensure that the display inside operates as 
required. The units also feature triple 
corrosion protection with galvannealed 
cold-rolled steel, zinc powder primer and 
powder paint.

Midwich offers a wide variety of 
mounting solutions from the leading 
manufacturers in the industry. Across this 
broad range of products there is really no 
kind of AV installation that we cannot 
supply a mount for, whether it be off the 
shelf or a bespoke solution. All this is 
backed up by our technical expertise and 
dedicated accessories team which can 
help specify anything from straightforward 
requirements all the way up to complex, 
large scale projects.

The solutions we supply can be seen in 
the stadiums of many of the world’s top 
sports teams. For example, Real Madrid, 
Atlético Madrid, Liverpool, Manchester City 
and London’s Olympic Stadium all use 
B-Tech System 2 equipment for their 
concourse mounting options, because it is 
priced well and provides a unique, 
scalable mounting solution that can be 
adapted to most scenarios in a build. 

MIDWICH MOUNT FINDER
store.midwich.com/shop/brackets-

Stadiums are a challenging place in which to install precision electronic equipment
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It couldn’t be easier to take your Digital Siggnanaaaagegegggg  

content outside with the unique Xtreme™ HHighghghghgh

Bright Outdoor Displays from Peerless-AV.  TThhheh  

daylight readable & fully sealed screen is buiuiiltltttt 

to withstand the harshest outdoor elements andnd 

has the widest operating temperature range fffffoooooroo  

perfect year round performance. With resilient

IK10 rated impact resistant safety glass and a

range of stylish and durable kiosk housings, the

Xtreme™ displays are the perfect solution for any

professional application.

Main EMEA & UK:

Tel: +44 (0) 1923 200 100

Email: sales@peerless-av.eu.com

www.peerless-av.com
France: +33 (0)1 57 32 92 00

Germany: +49 69170776611

UAE: +8000-4449022

Xtreme™ High Bright
Outdoor Display

Display Size
43",  49" or 55r ”

High Bright Output
2,500nits

Operating Temperature 
-35°C to 60°C

All Weather Rated
IP68

Resiliant Safety Glass
IK10 Rated

Optically Bonded
Reduces glare

Includes 49” or 55” 
Xtreme™ Display

Includes 49” or 55” 
Xtreme™ Display

Modular Design
Replace displays without ut

disturbing other units

Xtreme™ Outdoor 
Menu Board Kiosk

Available as Single,
Double or Triple unit

All Weather Rated IP68
maximum protection

from the elements

JOIN THE WINNING TEAM

Xtreme™ Outdoor 
Smart City Kiosk

Ambient Light Sensor
Automatically adjusts 

display brightness

Wind Tested
Up to 140mph

Ultra Slim Design
Sleek and Stylish

l di

Tel: +44 (0) 1923 200 100
mailto:sales@peerless-av.eu.com
http://www.peerless-av.com/
tel:+33 (0)1 57 32 92 00
tel:+49 69170776611
tel:+8000-4449022
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Many Midwich people are 
passionate about sport. Not 
just watching or playing it, but 

advising resellers and their customers on 
how to achieve exactly the right solution 
to meet their usage requirements, legal 
obligations and budget – whether it is for 
a non-league ground or a Premier League 
stadium.

Our audio team works with a number of 
leading audio brands in this market, 
including Apart, Baldwin Boxall, Bosch, 
JBL, Penton, Sennheiser and TOA. We are 
able to specify complete packages to suit 
all budgets and stadium sizes.

Due to several tragic incidents, 
stadiums have had to undergo radical 
changes in life safety, with new guidelines 
and legislation. A foreground system 
around the bowl is used to entertain and 
create an atmosphere to give a 
memorable match day experience, linked 
with player interviews, sponsor adverts 
and general entertainment. This will be 
linked to the life safety system to ensure 
complete system functionality and 
integration. The major manufacturers here 
would be JBL, Crown, BSS, TOA, 
Sennheiser, Yamaha and Tannoy.

Actively listening to resellers
We work with leading audio brands to deliver solutions to suit all budgets, says ALISON CHARTERS

experience, be it sports or entertainment,” 
says Miles Brooke, AV distribution sales at 
TOA. “Voice announcements and music 
drive the emotional context of an event 
and bring the audience into the action. At 
the same time, safety is paramount, and 
voice alarm systems ensure the protection 
and security of human lives.” 

TOA can deliver both these functions in 
an integrated system, delivering 
convincing sound for video or advertising, 
and reaching grandstands with the best 
possible speech intelligibility.

SUCCESSFUL DEPLOYMENT
Successful TOA products deployed in 
stadiums include the reliable and highly 
scalable VX-3000 series voice alarm 
system that combines multiple functions 
in one device; the very adaptable HX-7 
compact line array loudspeaker with 
adjustable dispersion angle and SYNC-
Drive waveguide technology for the 
tweeter; and the highly intelligible 
CS-660BS EB music horn speaker, 

suited to voice alarm, public address and 
background music applications.

Similarly, Penton UK has been 
successfully providing audio solutions for 
stadium projects for many years. “In our 
experience VA/PA solutions have to be 

stadium’s unique requirements,” says 
Peter Alberry-King, general manager, 
technical at Penton UK. “The systems 
need to be scalable to cater for both small 
and large projects, and networkable to 
enable a distributed architecture able to 
maximise the longevity of operation in the 
event of an emergency.

“The ability to interface with third party 

security, customer service information and 
networked audio is also a critical factor in 
delivering a successful solution in an 
increasingly complex technological 
environment. Our Ateis, IDA8 and 
Terracom ranges of audio-over-IP systems 
are comfortably able to meet these 
demands.”

John Nibloe, general manager of 
Midwich’s audio team, says: “Stadiums 
can be very challenging environments for 
delivering clear, quality audio, often 
involving vast spaces complicated by high 
levels of ambient noise and unsympathetic 

Midwich works with a number of leading audio brands in this market, enabling 
us to specify complete packages to suit all budgets and stadium sizes.

Alison 
Charters, 
divisional 
manager,
Midwich

In association with



 Midwich
 Tel: +44 (0)1379 646883

 Email: ali.charters@midwich.com

 Web: www.midwich.com 
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MIDWICH AUDIO FOCUS

MAY 2019 | AV STADIUMS SPECIAL |15

Bosch PRAESIDEO, for example, is an 
ideal solution for large, multi-zoned venues 
such as stadiums. It handles message 
routing, public announcements, voice 
evacuation, commentary for events and 
background music, and its daisy-chain 
network topology enables equipment to be 
located wherever required and facilitates 
expansion without the need for re-wiring.

EXPANDING EXPERTISE IS CRITICAL
Adam Osborne believes that 
manufacturers of audio products need to 
expand their expertise into other areas 
such as IP-based systems, network signal 
distribution, control and system 
monitoring, interfacing with buildings 
infrastructure and sharing network 
bandwidth with other systems, combining 
functionality to provide a total system 
solution with integrated technologies.

“Smart stadiums are doing that,” says 
Adam Osborne. “The sound system is now 

access control system, evacuation system, 
AV systems, digital signage and 
mechanical systems, all interfaced into 
one multi-platform and multi-functional 
system, with self-monitoring and 
diagnostics. Combining these technologies 
provides stadium owners with a lower cost 
of ownership and helps them provide a 
better and more consistent fan 

higher levels of safety and security to the 
public.

Bosch itself is able to provide one-stop 
solutions, from professional audio and 
intercoms to security, access control and 

Because of the breadth and diversity of 
the companies in the Midwich Group, we 
also are able to offer a range of 
comprehensive, wrap-around solutions 
that include screens, both indoor and 
outdoor audio, and the entire 
infrastructure required to connect these. 

building structures.”
They can be particularly problematic for 

people with hearing impairments, so 
Midwich provides a wide range of 
solutions not only in the stadium itself but 
for reception and service points, 
intercoms, access points and entry 
barriers, and interiors and visitor spaces.

“Hearing loops still remain the best 
solution for communicating directly with a 
hearing aid user with a T-coil enabled,” 
says Chris Baxter, marketing projects 
manager at Ampetronic. “Recent advances 

sound and greater coverage, and with 
advances by Ampetronic in networking it’s 
never been easier to commission and 
remotely manage hearing loop systems.

“Background noise at a busy ticket 

challenge. When combined with a 
preformed loop and microphone, 

from Midwich provide a person with 
hearing loss with clear, intelligible sound 
direct to their hearing aid.

“Intelligibility of intercom systems can 
also be problematic due to their small 
speakers and background noise. 
Ampetronic intercom solutions are 
designed to provide full area coverage by 
driving a single or multi-turn loop around 
the perimeter of a standing area. 

drive small, vertically mounted panel 
loops.”

Now that many sporting venues are no 
longer used solely for sports, stadiums 
need to be able to switch from their 
primary sporting use to other events 
swiftly and with minimum disruption on 
non-match days.

“At the push of a button a stadium 
system can be switched from sports 
announcement mode to concert sound 
mode. The operator can select the correct 
delay times for the stadium sound system 
to align with the temporary concert sound 
system to function as support, or delay for 
the live concert,” says Adam Osborne, 
Sales Manager, Communication Systems 
at Bosch.

JBL installation at Aviva Stadium

Each stadium has unique audio requirements

tel:+44 (0)1379 646883
mailto:ali.charters@midwich.com
http://www.midwich.com/
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At the recently rebranded M&S 
Bank Arena Liverpool a brand new 
AV system provides an enhanced 

visitor experience while delivering 

an outreach medium for sponsors and 
advertisers. NEC display technology is 
utilised to meet the needs of all parties 
with high quality, high resolution digital 
surfaces.

A multi-purpose venue for 
entertainment, conferences and 
exhibitions, Liverpool’s event campus 
plays a key role in the city’s economic 
development. First operational in 2008, 

ceremony for the European Capital of 
Culture which marked a decade of 
regeneration in the city. The later addition 
of an exhibition centre and premium hotel 
sees the site well placed to attract 
businesses to its world-class conferencing, 
entertainment, exhibition and banqueting 
facilities.

THE CHALLENGE
Owned by Liverpool City Council and 
managed by The ACC Liverpool Group Ltd 
(www.accliverpool.com), the M&S Bank 

Displaying digital success 
M&S Bank Arena Liverpool’s 4K UHD investment points to a bright future, says PAUL BRAY

Arena strives to be at the heart of 
Liverpool’s cultural and economic 
success. In order to continue to attract 
business and visitors to the city, the 
operators recognised the need to 
maintain the venue’s cutting-edge 
environment and embarked on a digital 
transformation.

Following a competitive tender process, 
Pioneer Group (www.pioneergroup.co.uk) 
was selected to deliver the digital 
transformation project at M&S Bank 
Arena, comprising multi-purpose 
concourse displays to communicate way 

beverage messaging throughout the entire 

to a wide group of stakeholders, with 
screen time offered as part of a 
sponsorship package while also providing 
content tailored to current and upcoming 
events.

“We had previous knowledge of the 
venue and experience in other stadium 
projects, and our advice regarding the 
utilisation and content strategy for the 
displays meant that we were able to 
achieve two VIP video walls within the 
budget – a great added value for the 

arena,” says Paul Childerhouse, group 
director for Pioneer Group. “We in turn 
chose to work with NEC, based on the 
robust design and high resolution of its 
displays, enabling us to deliver a variety of 
content.”

THE SOLUTION
In total, 29 NEC C751Q Ultra-High 

throughout the north, east and west 
concourse areas of M&S Bank Arena in 
January 2019. There are 22 displays on 
the outer concourse mounted from the 
ceiling in a portrait orientation. Twenty of 
these displays are positioned in a back to 
back formation, with the additional two 
displays mounted singly. On the inner 
concourse, seven displays are wall 
mounted in both landscape and portrait 
orientation.

products are best suited to the needs of 
the client, who required 4K UHD 
resolution,” says Childerhouse. “The 75in 
dimension of the screens is crucial to 
enable multiple content windows to be 
displayed simultaneously, optimising 
digital revenue for the venue, showcasing 

A multi-purpose venue for entertainment, conferences and exhibitions, Liverpool’s event campus plays a key role in the city’s economic development
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a challenging install working around our 

as possible and was a pleasure to work 
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With high footfall along huge 

essential to withstand the often harsh 

that content attracts the attention of 

concourse to ensure that the arena 

THE RESULT

areas of M&S Bank Arena in January 2019
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L ike the technology itself, the 
prospects for outdoor LED have never  
been brighter, particularly in sport.

“Football clubs were early adopters of 
LED for replay screens,” says Damon 
Crowhurst, head of display at Samsung. 
“But the technology has moved on 

and affordability, and there’s great 
potential for upgrading to bigger screens 
– especially with new regulations in 

replay screens for refereeing decisions. 

pixel pitch in outdoor moving to 10mm, 

Ribbon displays around the stands are 
increasingly popular, not just in football 
but at cricket grounds. “In the last six 
months we’ve won contracts at 
Lancashire, Northants and Ageas Bowl in 
Southampton – typically using our entry 
level XAJ product for scoreboard screens 
and our Premier Prismview XAF product for 
ribbon displays and sight screens,” says 
Crowhurst.

further opportunity for outdoor LED. 
“Cricket grounds are looking to make 
perimeter displays a permanent feature, 
rather than renting them in on match 

The great LED outdoors
which will be key to rounding out our 
football stadium offering.”

Having partnered with PSCo in indoor 
LED since entering the market three years 
ago, Samsung has now selected the 
distributor as its exclusive partner for all 
LED products, including outdoor.

“PSCo has developed great breadth and 
depth of expertise in LED, and has 

knowledge of all things LED. Its ability to 
service and support our customers at the 
highest level is key,” says Crowhurst.

Stuart Holmes, director of PSCo, is 

“Whereas many LED vendors come from a 
lighting background and just focus on 
brightness, Samsung is a true display 
company and is really committed to 

performance. It’s widely regarded as 

reliability is excellent.”

over seven or even 10 years. This is very 
important in a market where some clubs 

inferior product in the past. Samsung also 
has the XAJ and XAF range for applications 

performance or longevity, such as 
scoreboards that predominantly display 
text.

In what is a relatively new market to 
many integrators, Samsung’s strong UK 

additional asset. Samsung’s service team 
provides everything from mechanical 
design resource through to 
implementation services through its Blue 
Glove Service offering.

“And it’s a great company from a trade 
perspective, working hard to generate 
opportunity for the channel and to educate 
resellers about the product range and 
opportunities,” adds Holmes.

strong, having pioneered the distribution 
model for LED in the UK. “We’re the only 
UK distributor to actually stock LED,” says 
Holmes. “Where else can you see 
demonstrations of all the products 

“Our experienced team of sales 
specialists can ensure the right product is 

technical teams who can do site surveys 
and help integrators deliver systems, and 
we can help integrators to offer whatever 
kind of warranty their clients want.”

Being part of the Midwich group has 
given PSCo the chance to spread its wings. 
“It enables us to offer excellent 
commercial terms, and manufacturers 
look favourably on Midwich as an exciting, 
growing business that can deliver for 
them,” says Holmes. “We’d never have got 
the exclusive deal with Samsung before 
the merger with Midwich.” 

M&T Bank Stadium – Baltimore Ravens
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PAUL BRAY PSCo’s expertise and Samsung’s quality creates an exclusive outdoor partnership
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FIT FOR ANY SPACE

With the all-new 28 and 38 inch stretched (Sxx20HSB-B1) signage displays, you have the flexibility and freedom 
to show your content virtually anywhere you want.

From a signage display in between two elevators to a in-store signboard above your brand displays, the 1/3 height of a 
regular 16:9 signage display gives you to opportunity to deliver engaging content in the right place at the right moment.
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